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Story and photographs
by Jeffrey Loucks

cipline-~~Rogonbusnessman,

BMW enthusiast, and acclaimed race-
car driver Richard*RJ” Valentineuses to
describe thekeysto success—whetheron
the racetrack O in the boardroom, During
his remarkable business career, he has done
everything from nurturing start-ups to over-
seeing multi-million-dollar enterprises by
providing strategic vison, marketing
innovation, operational expertise, and
financial acumen that have enabled these
businesses to thrive and grow.

As arace car driver, he has been a major
player on the competitive radng scene for
over thirty years, and continuesto be a
force on the track. This year, he drove in his
19th consecutiveRolex 24 at Daytona, a
significant achievement given the gruel-
ing natureaf this 24-hour endurance race.
And, hefinished third last year inthe GT
cl ass of the Grand American Rolex Sports

Passion, teamwork, commitment, dis-

Left 1o right: Kelly
Collins, Tom Milner,
and RJ Valentine.

Car Series, driving aPorsche 911 GT3
Cupcar.

“I believet her e are remarkable paral-
lels far success in both the racing and cor-
porate worlds" Valentine states. “To
achieve something special in hoth areas
you need the support of a great team, the
drive and desreto maket he most out of
gvery opportunity and the vision, passm,
and driveto see it through tot he finish."

ENTREPRENEURIAL ENGINE
Valentinehasachieved similar levels
of successin businessas hehason the race
track. The MBA Group, which hefound-
ed in 1969and isheadquartered in Brain-
tree, has owned and operated businesses in
such diver sai ndust ri esas automotive after-
market, insurance, high technology, red
estate, financial services, oil and gas, and
conporaie investigative Servi Ces.
Valentineand TheM B A Group were
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quick torecognizethe potential of the
quick-lube concept and built the New
England Jiffy Lubefranchise into a 30-
store. $25 million busnessbefore sell-
ing to Pennzoil. At the timedf the s&,
Valentinés Soreswere averagingfive to
six timesthenational average interms of
salesand car counts.

Since 2000, R hasoverseen the cre-
ation and explosivegronth of F1 Boston,
aworld-classconference and entertain-
ment canter built around two indoor Euro-
pew-stylekart racetracks. F1 Bxston s
uni que, total participatory approach uti-
lizes the parallel tenets of both racdingand
business—leadership, teamwork, shar-
ing of acommon goal, communications,
attention to detail, competition. and
focus—all critical to the success of any
racea busnessteam. 1t provi desa wide
array of race-themed programming for
eventsincl uding: off-Stemeetings, din-
ners, sales/staff meetings, trade shows,
incentive events, social events, rewards
programs, summer outings. team build-
ing, recruiting, holiday events.

At the F1 Bogton facility, Valentine
hosts Corporate Fight Night—a highly
anticipated annual event that featur eslr.
Olympic-sanctioned boxing matches as
well s acasino reception,live auction
and raffle. Each year, hundreds of lead-
ers in the Boston businesscommunity
gether & thisblack-tie galato raisemoney
For local charities. Injust Six years, it has
becomeahot-ticket event and hasraised
funds for area charitableorganizations.

F1 Bost on was quickty followed by
the launch of FI Outdoors in Eagt Bridge-
water, which offer scompetitive kart rac-
ing on a 1.5-mile track and will soon
i ncl ude adubhouseand diningr oomwith
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all the amenities associ at ed witha coun-
try club. F1 cutdoors was recently hon-
ored by a prominent trade publication as
the" Gold Standard™ in itsindustry.

H s mod recent venture isthe creation
d F1 Air. aprivateaircrafi management
and charter firm with officesin Braintree
and New Jersey. F1 Air, with asenior
management team that hns a combined
totd of more than 100 years in theair-
craft industry,iScommitted toraising the
ber in privatejet air cr aft management.

LEXEN

SUIAR SERIES

IN THE DRIVER'S SEAT

Valentine, a member of BMWCCA
Boston Chapter for amost ten yearsand
owner of several BMWs, hasraced all
manners Of sports carsagaing some Of
the iffest competition. HES gonetoe-
to-toe With racers including Soott Pruett
and Paul Gentilozzi in the famousSCCA
Trans-Am Segies, driving 750 horsepower
beastslike Chevy Camaros. Thisyear,
though,hesecured one d the most cov-
eted drivesin sportscar racing.

Based on his successes in theGrand
Am Rolex Series, RJ wasselectedtodrive
for PTGMotorsport, BMW's American
research and developmentt eam withfor-
mer GM factory Corvette driver Kelly
Collins, Thus far on the 2005 schedul e,
PTG has come on strong, recently sweep
ing the podium at Laguna Seca. Collins
set the GT-class polein therace and he
and Valentine went on to finish 2nd,
cementing BMW's first 1-2-3finish in
nearly eight years Valentineishaving
the timed his lifein the MB, and finds
that it suitshistime-tesled driving style,

“When the opportunity presented itsdf
to drive with PTG this season—I iust




jumped a it. The combinationaof theM 3,
which has proved itself to beone of the
most competitive and well-engineered cars
in recent history. with the PTG American
factory team, isformidable" he states.
"It'san honor tobe selected by TomMil-
ner (Owner of PTG) 1o runin his cars, d
I couldn't be happier. I've driven every-
thing under thesun, and in my opinion,
the MB isone of thebest bal anced, most
responsive Grson t he track—and it'sespe-
cially well-suited tomad course racing.”

Valentineracesin the Rolex Series.
whichin 2005 hascondensed totwo dass:
es-& exotic tube-frame Daytona Proto-
typedass, and the production based GT
classOn any given weekend, Valentine's
M8 is racing againg the world'sfinest—
Porsche911s, Ferrari 360s, Cor vettes,
Maserati Coupes, Mazda RX8s and Pon-
tiac GTQs—and more often than not, beats
them onthe track. \\hy ? Valentine says it
all comesdown to balance

“The main strengthd thePTGM 3is
balance, Ul i ke a Porsche 911, with the
engine hanging over the rear axlelike a
pendulum, the M3 hasa front-mounted
motor with extremely responsive steer-
ing. When most of our competitorsare
struggling with excessive understeer or
overseer, PTG isahead of the game and
wor ki ng out how to maximize the per-
formanced thetires."

The PTG M3 uses a 3.4L. normally aspi-
rated motar, which providesan estimated
440bhp. Fully loaded with fud, the car
approaches 2,600 1bs., and with amotor
that produces300 ft-1bs of torque, Valen-
tineand Collins are never wantingfor more
acceleration. The cars that comprise the GT
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class of the Rolex Series areall regulated
similarly so no singlecar hasan unfair
advantageover theres of the field. There:
fore, findinga team that can maximizet he
positive char act eri st ¢s of therace car while
mini nzi ngdrawback, iscritical.
Valentineexplains, *“PTG isabsolute-
ly thedassof thefield in theRolex Series.
Tom Milner hasan incredibleability to
run araceteam, somethingthat takesalot
of organizational skill as well as technical
know-how. Any problemsarequickly
identified and solved, which makesmy
jobas adriver much easier—I get tocon-
centrate on beingthe best driver | can, and
| haveall thetoolsat my disposal todo
that properly. Driving with PTG’s stable
of World Classdriver sand being arpund
Tom ismore fun than |'ve ever had.”
Inadditiontohisresponsibilities as a
driveron theteam, Vaentinehasevolved
therdationshipwith PTG to even greater
heights. Hisaircraft fi rmF1 Air, spon-
sorstwo of the PTG BMW team'scars.
“Motorsport presents tremendous SpPon-
sor ship opportunities for corporations,
0it’s awin-win te have F1 Air as an inte-
zral part of the PTG team. F1 Air's ser-
vicesfit well with themarketing, pro-
motional business and operational needs
of theteam and its partners,” he points
out. “Racing and corporate marketing are
intimately connected. It provides all the
dementsd a profitablebusinessinvest-
ment—it's an advertising, brandingand
sales method, a motivator. reward and
rdationshipmarketing tod wrapped into
one, It'shighly visible and leading edge—
we're thrilled with therdationship.”
Sufficeto say, Valentineisliving the

dr eam “It’s a dream come true to be dri-
ving uch a fantagticcar, on aworld-dass
teamwithsone of thewor|d's top profes-
sional racers. |'m havingablagt, and hold-
ingthe flag high for the BMW marquee,”

MENTORING THE NEXT GENERATION

RJ’s passm for thesport doesn't end
on the track. His dedication to the sport is
exemplified by hiscommitment toheping
introduce the thrill and excitement of rac-
ing tothe next generation of drivers. Though
80 percent of F1 Boston’s business caters to
corporate clients, Valentine has established
ajumior kart racing program—the F1 Junior
RadngAcademy—offering kidsages7 to
17 the opportunity to learnhowt o driveand
compete. “Over 1,500 boys and girlshave
enrolled in the program. From racing
school. to leagues to summer camps, we're
notonly educating kids on how to drive and
race, butal so helpingto instill confidence
and sportsmanship, buikl coordination and
discipline and teach driver safety and con-
trd," hestates.

Taking it to the next level, Valentine
hoststhe East Coast Run Off competition
fortheRed Bull's Driver Search program
at F1 Outdoors.Theprogram isdesigned
tofind, test, and support budding young
Americanracingdent (ages 13-17) and
build theAmerican presenceat the pinna-
cleof mator racing; the Formula 1 World
Championship. The Red Bull Driver
Searchmissionisto discover and support
promisingyoung racers— thereal “dia-
monds in therough,” helpingthemembark
O acareer in racing. Each year si nce 2002,
this grassroots program has provided thou-
sands of young go-kart racers with the
opportunity tot ake racngtothe next level
and beyond —with the winnerslanding
scholarships torace in Europe groomed to
bresk intoFormula I and compete for the
World Championship,

" Thi s July 100 young drivers tested
thar mettle at F1 Outdoors, competing
to reach thar dreamsof becoming aFor -
mula i racecar driver," Valentinestated.
"V€ re proud that Red Bull recognizes
thequality of our facilitiesand has sel ect-
ed F1 Outdoors as the ideal venue for its
annual East Coast Run Off."

" Racinghas beanan inddliblepart of
my life, both personally and profession-
ally. Tome, it'shot h a responsibility and
a pieasure to help share the experience
withas many kids aspossible.” %




